JEFF Di FIORE

CREATIVE DIRECTOR

CONTACT

[ 917-757-5864

DL jdifiore@gmail.com

@ linkedin.com/in/jeff-difiore

@ jeffdifiore.com

CORE COMPETENCIES

Leadership

Creative Direction
Creative Strategy
Content Creation

Art Direction
Copywriting

Live Action Directing
Video Production
Editing

Adobe Creative Suite

SELECT AWARDS
One Show

Clio

Promax

Addy

Art Directors Club
Creativity

AdWeek Best Spots
NY Festival

Print Design Annual
Effie

Mobius

Cynopsis Digital
Richmond Show

EDUCATION
University of Delaware
Bachelor of Science

in Visual Communications

Award-winning creative with expertise in visual branding and advertising
campaigns for consumer and B2B audiences. Skilled in creative direction,
art direction, copywriting, and production across broadcast, print, digital,
and social. Recognized for collaborative leadership, fresh perspective,
and delivering innovative campaigns that drive strategic goals.

PROFESSIONAL EXPERIENCE

VP, Creative Director
iCapital New York, NY | 2024 - present

Elevated creative standards across design, content, and studio teams,
driving a notable performance increase in quality, consistency, and brand
sophistication across all marketing touchpoints.

Directed global rebrand, defining creative strategy and leading internal
and external teams through concept development, design system creation,
and executive-level approvals.

Partner closely with C-suite and brand leadership to finalize brand
identity, guidelines, and governance, ensuring long-term scalability and
adoption.

Implementing enterprise-wide brand governance, overseeing rollout
across digital, social, CRM, video, and collateral to ensure consistency and
brand integrity.

Leading a full in-house production studio transformation, optimizing
infrastructure, talent, and processes while managing scope, budget, and
execution to improve production value and operational efficiency.
Produced, wrote, and directed the company’s first national on-air
consumer campaign, significantly increasing brand visibility while delivering
meaningful cost efficiencies through in-house production.

Building and scaling internal creative team, expanding capabilities across
content, design, animation, video production, and studio operations to sup-
port rapid growth.

Oversee high-volume, high-impact content development, balancing speed,
quality, and strategic alignment across B2B and consumer initiatives.

Creative Content Director
Volvo Car USA Mahwah, NJ | 2020 - 2024

Established and scaled the company’s first internal creative production
studio, fundamentally transforming how brand content was developed,
produced, and delivered across the organization.

Led end-to-end studio creation with a $500K+ investment, defining vision,
scope, design, and operational model while partnering with external experts
to deliver an in-house end-to-end production capability (video, audio,
photography, post-production).

Repositioned creative operations from a cost center to a profit-driving
capability by migrating high-volume productions in-house, delivering
substantial cost efficiencies and faster time to market.

Set creative vision and standards across branded content, ensuring
consistency, quality, and alignment with global Volvo brand guidelines.
Built, led, and mentored a high-performing in-house creative team,
establishing scalable workflows, clear roles, and a culture of creative
excellence and accountability.

Senior creative advisor to executive leadership, shaping brand
storytelling, content strategy, and key messaging across owned, earned, and
internal channels.

Managed end-to-end creative implementation-from concept development
through final delivery—while empowering teams and external partners to
execute at a high level.



PROFESSIONAL EXPERIENCE (continued)

Creative Director
NBCUniversal - USA Network & SYFY New York, NY | 2010 - 2019

Led creative direction and live-action production for two major cable networks, integrating brand marketing,

network promotions, and advertiser partnerships across high-profile entertainment IP.

Set creative vision and directed on-air campaigns supporting flagship programming, including Suits, WWE Raw,
SmackDown, Chrisley Knows Best, Colony, and others—driving awareness, ratings growth, and sustained audience
engagement.

Executive-produced and directed premium branded content and custom integrations with top-tier advertising

partners, generating new revenue while maintaining editorial integrity and brand authenticity.

Oversaw promotion of WWE Raw and SmackDown, the #1 live sports entertainment franchises on television, consistently
delivering an average weekly audience of 2.34M viewers.

Developed creative strategy and led the launch of NBCUniversal's crime and mystery network, CLOO—defining brand
positioning, launch campaigns, and on-air identity to successfully introduce the network to a national audience.

Pitched, scripted, storyboarded, and directed campaigns for major brand partners, including Burger King, Dodge, Domino’s,
P&G, Taco Bell, Universal Orlando Resorts, Xfinity, and leading film studios.

Served as creative lead on RFPs and client presentations, partnering with sales and strategy teams to secure high-value
advertising and sponsorship opportunities.

Managed and mentored multidisciplinary teams of designers, animators, writers, producers, editors, and directors,
collaborating closely with experiential, social, digital, and 3D content teams.

Creative supervisor for Emmy-nominated Talk Stoop, guiding creative direction, guest strategy, and final editorial while
expanding audience reach and brand relevance.

Drove incremental revenue for Talk Stoop by brokering custom brand integrations with Macy’s, Disney Resorts, ACE Hardware,
Paper Mate, Milk-Bone, and others.

VP, Art Director
McCann New York, NY | 1997-2009

Led creative concepting and execution for integrated national and global campaigns across television, print, and emerging
digital platforms.

Partnered closely with strategy and account leadership to translate business objectives and cultural insights into compelling,
award-caliber creative solutions.

Served as a core member of new business pitch teams, helping win and grow marquee client relationships through
concept-driven storytelling and presentation leadership.

Art directed and managed full creative lifecycles for major brands including Chase, ExxonMobil, Gillette, Intel,

Johnson & Johnson, Verizon, Nikon, Lowe’s, Kohl's, and Memorial Sloan Kettering.

Built trusted client relationships through direct collaboration, creative leadership, and consistent delivery of high-impact work.
Mentored junior creatives and helped shape agency creative culture during a period of significant industry
transformation.

ADDITIONAL EXPERIENCE

Executive Creative Director, Break East Surf Apparel

Art Director, Saatchi & Saatchi (accounts: British Airways, Campbell’s Soup, Champion Sportswear, Florida Orange Juice,
General Mills, J&B Scotch, Mexico Tourism, Pepperidge Farms, Procter & Gamble)

REFERENCES AVAILABLE UPON REQUEST

Jeff Di Fiore Creative Director 917-757-5864 jdifiore@gmail.com jeffdifiore.com




